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As the coronavirus continues to spread, China's status as the epicenter

of major supply chains is causing significant changes to businesses

and consumer behavior. This is not only putting a strain on multiple

industries within the country, but multinationals operating out of and

doing business in China are feeling the effects as well.

Global tourism and retail have been hit particularly hard, as Chinese

tourists provide a major source of income for many markets. Between

January 23 and February 13, daily departures and arrivals for domestic

and international flights in China dwindled from an average of 15,071

to 2,004, according to data from Flightradar24. Additionally, several

retailers have temporarily closed locations, and Apple announced that it

won’t meet its Q1 revenue guidance due to disruptions happening

across its supply chains in China.

Here are just some of the ways local and global businesses have been

altered since the coronavirus outbreak, and areas where companies can

find opportunities to explore new technologies.

Traditional Retail and Ecommerce Face Shifts and Challenges

Brick-and-mortar retailers and restaurants are dealing with the harsh

realities of cities across China being placed under lockdown, as local

https://www.nytimes.com/interactive/2020/02/21/business/coronavirus-airline-travel.html
https://9to5mac.com/2020/02/17/apple-q2-earnings-coronavirus/
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governments enforce quarantine measures and restrict trips outdoors.

Major retailers like Starbucks, Uniqlo, Nike and Apple had temporarily

shuttered their stores, while small and medium-size retailers are being

hit particularly hard as foot traffic dwindles. (Some brands like Apple

and lululemon athletica have begun to reopen their stores, signaling a

potentially improved outlook.)

For retail ecommerce, supply and shipping challenges abound, as

Alibaba’s CEO Daniel Zhang has warned. According to a February Re-

Hub survey, consumers in cities including Beijing, Shanghai and

Guangzhou expect the current situation to last at least another 4

months. Additionally, six in 10 said they are likely to spend the same

amount or more on consumer products in the next three months

compared with the same period last year.

In December, we forecast that retail ecommerce sales in China would

total $2.328 trillion in 2020, but this will likely change substantially.

Online Grocery Sales Multiply, Food Delivery Apps Innovate

Housebound consumers in China are turning to online groceries for

their daily food supply. According to French retailer Carrefour, vegetable

deliveries increased by 600% year over year during the Lunar New Year

https://www.npr.org/2020/01/28/800636364/starbucks-closes-more-than-2-000-stores-in-china-amid-coronavirus-outbreak
https://www.reuters.com/article/us-alibaba-results/alibaba-warns-of-drop-in-e-commerce-revenues-due-to-coronavirus-idUSKBN2071HN
https://wp.me/P9XJBH-5xo
https://www.scmp.com/tech/e-commerce/article/3051187/chinese-buy-more-groceries-online-and-snap-second-hand-laptops-amid?utm_medium=email&utm_source=mailchimp&utm_campaign=enlz-tech_wrap&utm_content=20200220&MCUID=a52383a67f&MCCampaignID=6ca9b7ca2e&MCAccountID=3775521f5f542047246d9c827&tc=7
https://www.campaignasia.com/article/covid-19-media-and-consumption-impacts-in-china-by-the-numbers/458225
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period. Chinese online retailer JD.com reported that its online grocery

sales grew 215% year over year to 15,000 tons during a 10-day period

between late January and early February.

Concerns about food delivery due to possible food contamination have

spurred recent innovation in contactless pickup and delivery services.

Companies like McDonald’s and Starbucks are increasing delivery

services that limit human-to-human contact, and orders are packaged

to keep them free of contamination.

Time Spent Online and with TV Increasing as Consumers Fight Boredom
at Home

Places of entertainment like movie theaters and theme parks have been

shut down to prevent the spread of the virus, which has already altered

online behavior for China's consumers. According to QuestMobile,

daily time spent with mobile internet rose from 6.1 hours in early

January to 6.8 hours during Lunar New Year. It rose even further to 7.3

hours after the holidays, when workers were placed in self-quarantine.

Aside from increases in mobile internet usage, traditional media is

getting a boost, too. Stats from Nielsen-CCData show that TV

viewership grew after Lunar New Year—when there would normally be

a dip.

Travel Dragged Down by Outbreak

Overnight, the travel industry in China nearly came to a halt: The

government placed major cities across the country on lockdown, and

airlines canceled flights in and outside of China. This will potentially

create a big ripple effect across the world, as Chinese travelers account

for roughly 10% of international tourists and are a huge source of

income for local tourism and retail.

Between January 20 and February 23, occupancy and daily aircraft

usage nearly halved, according to China’s state-owned Assets

Supervision and Administration Commission (SASAC) of the State

Council. Lunar New Year holiday-related travel dropped 50% to its

lowest point in 20 years. According to the International Air Transport

Association (IATA), airlines in Asia-Pacific could stand to lose $27.80

billion in revenues from the outbreak.

https://www.techinasia.com/coronavirus-chinas-food-delivery
https://www.reuters.com/article/us-china-health-fast-food-focus/fast-food-companies-in-china-step-up-contactless-pickup-delivery-as-coronavirus-rages-idUSKBN20A0RS
https://www.questmobile.com.cn/en/
https://mp.weixin.qq.com/s/vxKFJOFeXLWuasuvtu7kBw
https://jingdaily.com/the-impact-of-travel-restrictions-on-global-economies/?utm_source=Jing+Daily+Subscriber+List&utm_campaign=1b37562eca-EMAIL_CAMPAIGN_2017_09_13_COPY_01&utm_medium=email&utm_term=0_8dec01cd8d-1b37562eca-407934637
https://asiatimes.com/2020/02/flight-occupancy-utilization-rates-halved-in-china/?utm_source=The+Daily+Report&utm_campaign=83d2ba8b19-RSS_EMAIL_CAMPAIGN&utm_medium=email&utm_term=0_1f8bca137f-83d2ba8b19-31496269&mc_cid=83d2ba8b19&mc_eid=997a6169ff
https://www.reuters.com/article/us-china-health-airlines/asian-airlines-could-lose-27-8-billion-revenue-from-coronavirus-iata-idUSKBN20E328
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Smartphone Sales Will Likely Lag

Due to supply-chain issues and lack of foot traffic to physical retailers

during the lockdown, smartphone sales are expected to decline by over

20% in China for Q1 2020, compared with a 5% drop globally,

according to Counterpoint Research. Apple recently warned investors

that it might not meet its revenue guidance for Q1, citing weak foot

traffic to its stores and disruptions to its supply chains across Asia.

Service Robot Usage to Curb Human-to-Human Contact

To minimize human-to-human contact in ecommerce delivery,

companies such as JD.com and Meituan are experimenting with end-

to-end “contactless” solutions using unmanned vehicles and drones.

Some hospitals are also using robots to guide patrons or transport

medical supplies within their facilities. This could potentially be an area

of opportunity for companies looking to develop technology that could

automate tasks in a public setting.

https://www.counterpointresearch.com/
https://pandaily.com/meituan-upgrades-contactless-delivery-in-beijing-with-unmanned-vehicles/?utm_source=pandaily&utm_campaign=a86887c268-EMAIL_CAMPAIGN_2020_02_24_06_50&utm_medium=email&utm_term=0_e0dbda5601-a86887c268-46423521
https://asiatimes.com/2020/02/china-tackles-epidemic-with-5g-ai-technology/?utm_source=The+Daily+Report&utm_campaign=83d2ba8b19-RSS_EMAIL_CAMPAIGN&utm_medium=email&utm_term=0_1f8bca137f-83d2ba8b19-31496269&mc_cid=83d2ba8b19&mc_eid=997a6169ff

