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Belijing looks to boost
domestic consumption

Article

The news: China’s top leaders plan to embrace a “moderately loose” monetary policy next
year and be “more proactive” with fiscal policy, per Bloomberg.

* The Politburo, led by President Xi Jinping, pledged to be more responsive to economic
downturns, to boost domestic demand, and to stabilize the housing market.

* The statement dovetailed with the release of government data that showed an economy in
which domestic demand remains weak, consumer prices rose just 0.2% YoY in November, and
producer prices fell 2.5% YoY.
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The big challenge: China’s yearslong property crisis remains a massive drag on consumer
spending given that roughly 70% of household wealth in China is tied up in property. The
situation has made many middle class consumers reluctant to splurge on discretionary
purchases.

While the Politburo has not provided specifics of its plan, most observers are skeptical that its
efforts will be bold enough to drive consumers to spend, per The New York Times.

Our take: We don't expect China’s challenges to abate anytime soon, which is bad news for

most, but not all, brands.

We expect retail sales in China to slow to 3.5% this year, down from 5.8% last year. Growth is

forecast to be 3.5% next year as well.
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https://content-na1.emarketer.com/lululemon-q3-2024-earnings
https://forecasts-na1.emarketer.com/5a4ffd6cd8690c0c28d1f4b3/5a5540d2d8690c0d70ffaae6

Retail Sales
China, 2020-2024

$6.122

$5.917

2020 2021 2022 2023 2024

M trilions @ % change

Note: excludes travel and event tickets, payments such as bill pay, taxes, or money
transfers, restaurant sales, food services and drinking place sales, gambling and other
vice goods sales; excludes Hong Kong

Source: EMARKETER Forecast, July 2024
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This article is part of EMARKETER's client-only subscription Briefings—daily newsletters
authored by industry analysts who are experts in marketing, advertising, media, and tech
trends. To help you finish 2024 strong, and start 2025 off on the right foot, articles like this
one—delivering the latest news and insights—are completely free through January 31, 2025.
If you want to learn how to get insights like these delivered to your inbox every day, and get
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access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.
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https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

