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YouTube’s ad revenues
grow 13%, but challenges
lie ahead
Article

By the numbers: Despite YouTube having what many would consider a strong quarter, it

missed growth expectations—likely due to growing competition in the video market.

Advertising revenues: $8.7 billion, up 13% year-on-year.
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Why it matters: YouTube’s advertising revenue growth, while slightly below analyst

expectations, still demonstrates the platform’s robust engagement and monetization

capabilities.

The strong connected TV (CTV) viewing growth underscores the shift from traditional TV to

streaming, with YouTube capitalizing on this trend. We estimate that roughly 4 in 10 ad dollars

YouTube makes in the US comes from CTV.

In context: The platform has attracted diverse advertiser budgets, particularly for brand and

direct response ads. But short-form video competition from Instagram Reels and TikTok
remains a risk to its business.

Our take: Looking ahead, YouTube’s inroads into AI, creator tools, and innovative ad formats

will likely drive growth and solidify its market leadership.

CTV views growth: More than 130% increase in the last three years, CEO Sundar Pichai said

on Google’s earnings call.

Streaming leader: Top streaming platform on US TV screens for 17 consecutive months, per

Nielsen data cited by Pichai.

Google subscriptions, platforms, and devices revenues: $9.3 billion, up 14.3% YoY, primarily

driven by YouTube paid subscribers.

The platform’s emphasis on Shorts suggests it’s vulnerable to social video competitors and

knows the medium will be more important in the future.

Pichai pointed out that YouTube Shorts monetization has improved, particularly in the US,

with a positive contribution from brand advertising. Shorts recently unveiled several new

features in a bid to improve creator tools and boost user engagement.

We forecast TikTok ad revenues will grow 38.1% this year to $10.42 billion. While some of

those are dollars that wouldn't have been spent on digital advertising otherwise, quite a few

are undoubtedly coming from dipping into Instagram and YouTube budgets.

AI will be both a challenge and an opportunity moving forward. YouTube is seeking record

label licenses to expand its generative AI music tools—while also letting users request the

removal of AI-generated content resembling their faces and voices due to growing deepfake

concerns.

https://forecasts-na1.emarketer.com/59148665aeb8830e3829e6a0/5f8f1932c3cda501d83018df
https://content-na1.emarketer.com/youtube-dominates-us-tv-viewership-beating-netflix-according-latest-nielsen-data?_gl=1*1fubsn0*_gcl_au*MjAyMzIxMzU0OC4xNzE2OTg5OTg4LjEyMDQ4NzA1NTUuMTcyMTg0NDAzNC4xNzIxODQ0MDM0*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcyMTg0MzY4Mi41MDQuMS4xNzIxODQ0MDQ1LjQ5LjAuMA..&_ga=2.80969680.631716836.1721655007-1709904936.1699375985
https://content-na1.emarketer.com/youtube-shorts-adds-auto-captions-text-to-speech-ai-better-compete-with-tiktok?_gl=1*uecx9u*_gcl_au*MjAyMzIxMzU0OC4xNzE2OTg5OTg4LjEyMDQ4NzA1NTUuMTcyMTg0NDAzNC4xNzIxODQ0MDM0*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcyMTg0MzY4Mi41MDQuMS4xNzIxODQ0NjA5LjcuMC4w&_ga=2.105945284.631716836.1721655007-1709904936.1699375985
https://forecasts-na1.emarketer.com/5e4c6b5ec56a401090de843e/6243d8956eb6f904249bd064
https://content-na1.emarketer.com/youtube-talks-with-record-labels-consent-boost-ai-tools?_gl=1*1dunxkl*_gcl_au*MjAyMzIxMzU0OC4xNzE2OTg5OTg4LjEyMDQ4NzA1NTUuMTcyMTg0NDAzNC4xNzIxODQ0MDM0*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcyMTg0MzY4Mi41MDQuMS4xNzIxODQ0MTA0LjYwLjAuMA..&_ga=2.109753922.631716836.1721655007-1709904936.1699375985
https://content-na1.emarketer.com/youtube-privacy-violations-ai?_gl=1*1fg9ljs*_gcl_au*MjAyMzIxMzU0OC4xNzE2OTg5OTg4LjEyMDQ4NzA1NTUuMTcyMTg0NDAzNC4xNzIxODQ0MDM0*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcyMTg0MzY4Mi41MDQuMS4xNzIxODQ0MTA0LjYwLjAuMA..&_ga=2.143865714.631716836.1721655007-1709904936.1699375985
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Retail media is another opportunity for YouTube. Instacart recently expanded its partnership

with Google Shopping Ads to include YouTube, using first-party retail media data to power

shoppable ads for CPG partners like Clorox and Publicis.

The platform is also intensifying its battle against ad blockers; the outcome could boost its ad

business, push users toward ad-free YouTube Premium, or create friction with dedicated

users.

https://content-na1.emarketer.com/youtube-rolls-new-notes-feature-promote-accurate-content?_gl=1*dkidu9*_gcl_au*MjAyMzIxMzU0OC4xNzE2OTg5OTg4LjEyMDQ4NzA1NTUuMTcyMTg0NDAzNC4xNzIxODQ0MDM0*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcyMTg0MzY4Mi41MDQuMS4xNzIxODQ1MDA1LjYwLjAuMA..&_ga=2.172774244.631716836.1721655007-1709904936.1699375985
https://content-na1.emarketer.com/youtube-gets-more-aggressive-on-ad-blockers-consumers-grow-tired-of-video-ads?_gl=1*dkidu9*_gcl_au*MjAyMzIxMzU0OC4xNzE2OTg5OTg4LjEyMDQ4NzA1NTUuMTcyMTg0NDAzNC4xNzIxODQ0MDM0*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcyMTg0MzY4Mi41MDQuMS4xNzIxODQ1MDA1LjYwLjAuMA..&_ga=2.172774244.631716836.1721655007-1709904936.1699375985


Copyright © 2024, EMARKETER Inc. All rights reserved. Page 4


