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Google's (and YouTube's)
soaring growth, Nielsen's
rebrand, and the average
Netflix user
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On today's episode, we discuss the most impressive part of Google's Q3 earnings, YouTube's
mini milestones, and how Apple's iOS changes are affecting the search giant. We then talk
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about the significance of Nielsen's rebrand and what the average Netflix user looks like. Tune
in to the discussion with eMarketer principal analyst at Insider Intelligence Paul Verna.

Top 15 Mobile Apps Among US Smartphone App
Users, June 2021
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14. Google Photos

15. Google Drive
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify, or Stitcher.

Rethink. Performance

It’s time to stop thinking about brand & performance separately. With an hour between click &
doorstep, the funnel has collapsed. You need to brand as you sell and sell as you brand.

Find out how with Tinuiti, the largest independent performance marketing firm across
Streaming TV and the Triopoly of Google, Facebook, Amazon.

Learn more
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://tinuiti.com/rethink/?utm_source=emarketer&utm_medium=paid&utm_campaign=rethink2021

