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DoorDash and Instacart
look to dive into the credit
card space
Article

On-demand delivery firm DoorDash and online grocery giant Instacart are reportedly planning

to introduce credit cards for consumers, per The Wall Street Journal.

Here’s what you need to know:

https://www.wsj.com/articles/instacart-and-doordash-plan-to-launch-their-own-credit-cards-11617820411?mod=hp_lista_pos2&utm_source=newsletter&utm_medium=email&utm_campaign=going_for_the_green&utm_term=2021-04-08
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Both �rms have experienced tremendous growth during the pandemic and may now be
looking for opportunities to continue that trajectory and solidify customer loyalty post-
pandemic:

Issuers like JPMorgan are likely interested in working with Instacart and DoorDash to help
o�set travel card losses. The pandemic hit the travel industry hard, resulting in a $1.1 trillion

loss in 2020. This plunge in demand put a dent in airline and hotel credit cards, which hurt

issuers like JPMorgan Chase and American Express—28% of Amex’s proprietary billed

business volume stemmed from travel and entertainment in Q4 2019. Therefore, issuers might

be interested in o�ering cards geared toward high growth sectors like online grocery and

food delivery because it’d let them diversify their o�erings—which may help o�set travel card

losses from 2020 and revitalize cobrand credit card volume.

Instacart: The firm will be working with JPMorgan Chase to issue a credit card that will

reportedly let customers earn 5% cash back on Instacart purchases. The card is said to launch

next year.

DoorDash: The company is rumored to have several bidders lined up for its rewards credit

card, including JPMorgan Chase, but is reviewing its options before making a decision in the

next few weeks. DoorDash is also in the process of recruiting restaurant partners and stores

to o�er cardholders rewards and discounts on a rotating or permanent basis.

A rewards credit card can help Instacart fend o� growing competition. The online grocery

sector grew 54% year over year (YoY) in 2020 in the US, according to eMarketer forecasts

from Insider Intelligence. This demand helped bolster Instacart’s business: Its customer order

volume skyrocketed 500% YoY in the weeks following the onset of the pandemic in the US.

But Instacart still faces some challenges ahead: There’s growing competition in the space, and

the firm faces the risk of consumers abandoning online grocery shopping post-pandemic. This

may be why the firm is choosing now to pursue a credit card o�ering, which might help keep

customers on its platform and position it for growth after the pandemic.

O�ering a credit card could help maintain DoorDash’s growth. The firm went public in

December following months of explosive pandemic-driven growth for food delivery services.

DoorDash’s post-IPO earnings show 226% YoY revenue growth, amounting to $970 million in

Q4 2020. O�ering a rewards card could help DoorDash fight o� a potential drop in demand

as consumers warm up to in-person dining again. A credit card could also complement

DashPass, the firm’s membership program, by giving cardholders free or discounted access to

the program.

https://www.ustravel.org/press/final-tally-travel-lost-11-trillion-us-economic-output-20
https://content-na1.emarketer.com/american-express-q4-volume-growth-climbed-slowly-recovery
https://s26.q4cdn.com/747928648/files/doc_financials/2020/q4/Q4-20-Earnings-Presentation.pdf
https://content-na1.emarketer.com/the-online-grocery-update-the-coronavirus-pandemic-is-thrusting-online-grocery-into-the-spotlight-in-the-us-here-are-the-players-that-will-emerge-at-the-top-of-the-market-2020-5
https://forecasts-na1.emarketer.com/5ec590f61beeb91174becca5/5f8743c6c3cda50f24c942bf
https://www.cnbc.com/2020/05/13/coronavirus-making-grocery-delivery-services-like-instacart-popular.html
https://blog.doordash.com/introducing-on-demand-grocery-delivery-715b14befa23
https://www.barrons.com/articles/doordash-prices-ipo-at-102-a-share-giving-company-a-market-value-of-39-billion-51607474861
https://content-na1.emarketer.com/doordash-reported-surging-2020-growth-but-anticipates-slowdown-2021-due-improving-pandemic-conditions
https://help.doordash.com/consumers/s/article/What-is-DashPass?language=en_US#WhatisDashPass
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